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20.00%

)

Asia Pacific

North America

44.00%
Europe

Latin America

Middle East & Africa

30.00%

Source: https://www.precedenceresearch.com/mice-market



ybalkeconomic uncertainty, geopolitical shifts
Domestic political uncertainty
Asia=Pacific soft power race is intensifying



. . . i g Mega Events i
Meetings Incentives & Conventions ; Exhibitions B world Festivals ,’A’ﬂ“

/‘E

Reimagining Thailand’s global position through MICE + Mega Events.
Igniting both emotion and economy — transforming visitors into loyal travelers,
and fleeting moments into lasting national value.



A Passion-Driven Industry,
Powering the Festival Economy

Fanbased

~® Community

B

Legacy

Community Engagement
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Festival's Economic City
attendees growth  Development

Economic Boost
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3S Strategy: Driving Tra‘vel,

Pre/post programs, festival-linked travel

Premium experiences, cultural extensions

Build loyalty, emotional connection
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Festival Segmentation by Industry Sector

tnamadad:zuuuvcvg anAwu
AaUd:msuaav (Performing)
VASASSUNTIWONO
(Painting)Us:Giunssu
(sculpture) uaviw (Lighting)
inamanweaie (Photography)
inFAimMaazAsKu (Puppet)
tnAamManad=mMsnioiKis

(Culinary arts)
inAamadusovds=aiudon
(Choir)

) |
|

Creative and Lifestyle

e VIUINAMAantAedtavAUAIILAQ

aswassd wu inamaviu
aonuuu (Design) viuxiamw
(Mlustration)
viunAmaduuwsu (Fashion)
viunAnaftneddavAudusivov
a:zau (Collectible) uazaumlaw
alod (Lifestyle items)

Entertainment

e VIULNANALLAZRSYISSAPOUQS
(Music Showcase and
Festival)

e VIUNAMAaGwWhIO2anaUINU

(Digital Entertainment)
o InAMamwauas (Film)

LX)

+

Innovation and Technology

e ViuINAMannadlavAumsis
inaluladiuazudanssu Wwu ms
wuvtususud (Robotics)

¢ Jadosa (E-sport)

A -

£

Mass Participation Sports

viusvauu (Road Race)
VIUDASHIU

viulasivh

vIUdvdUIn (Trail)

fiwh Extreme

Cross Fit




Festival Segmentation by Industry Sector

)

Event

Awakening Bangkok

Bangkok Art Biennale

Bangkok International
Performing Arts Meeting
(BIPAM)

Bangkok internatiobal Children
Theatre Festival

Harmony World Puppet Festival
OBJ : Object as New Art

CLAY CRAFT festival

Hotel Art Fair

Low Fat Art Fest

Mango Art Festival

Unfolding Kafka

Thailand International Choral
Festival

\

Bangkok Design Week
Bangkok lllustration Fair
Chiang Mai Design Week
Isan Creative Festival

Pakk Taii Design Week
Thailand Toy Expo

Thailand Coffee Fest
Thailand Rice Fest
Awakenest

Dragonfly

PlaraMolam Isan to the World
JUNGCEYLON PHUKET
TOYTOPIA INTERNATIONAL

Entertainment

o

NG

* Bangkok International Digital
Content Festival (BIDC)

e ASEAN Music Showcase
Festival

* Bangkok Music City

* Maho Rasop Festival

Innovaticn & Technology

1 o

)

e TGU

Mass Participation Sport

R

TE

Bangsaen 21
HATYAI21

Phukethon
Supersports Laguna
Phuket Marathon
Chataburi Scenic Half
Marathon

Krabi Half marathon
Korat Marathon
Khonkaen 21

'




Collaborative Approaches

TICA \Ar {S, TIEFA
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international Network
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MICE Sector

L' | DMCs / Meeting Planners

Venues

SMEs / Suppliers

B e i
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Collaboration Opportunities |Tangible Benefits

Increased room nights, cross-

Festival Packages, Room Blocks .
promotion

Pre/Post Tours, artist meetups,

. Higher revenue from themed programs $=
exclusive access

Fringe events, side programs

. Off-season venue use, greater visibilit
afterparties, cultural showcases '8 y

Pop-ups, creative collaboration,

; Job creation, new market exposure b\ 4
merchandise !
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Success Stories




Hotel Art Fair

An immersive art fair where hotel rooms transform into intimate galleries
— bringing collectors, creators, and curators together under one roof

Festival Owner : Farmgroup, a Bangkok-based design consultancy.
Date/ Venue : 2024 InterContinental Bangkok Sukhumuvit

2025 The Salil Hotel Riverside, Bangkok
No. of attendee : 4,911 Pax ;
https://hotelartfair.com

niranifrmrsradeiaiesrr N e
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Design Week

Festival Owner : Creative Economy Agency

Date/ Venue : 2018-2023 in Bangkok

2014, 2016-2023 in Chiang Mai
No. of attendee : 75,000-100,000 Pax
https://www.facebook.com/BangkokDesignWeek
https://www.facebook.com/chiangmaidesignweek
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Bangkok

Bangkok Design Week (BKKDW) proposes the
prominence of Bangkok’s design and creative
works. Through these works, the festival presents
ambitious ideas and new possibilities of Bangkok,
now and in the future.

Celebrated in the creative districts, these creative
works range from experimental pieces to the
works with social and business impacts. With fun
activities and memorable experiences, the festival
is blended beautifully with the charm of Bangkok
and attracts visitors from across the world to
experience Bangkok’s latest happening.

Chiang Mai

Chiang Mai Design Week is a vibrant annual
festival that brings together local creatives—
designers, artisans, artists, and entrepreneurs—to
present their innovative projects, enriching lives
with cutting-edge ideas. This celebration of local
creativity develops collaboration within Chiang
Mai while also forging new business connections
on a global scale.




Phuket Peranakan Festival

This festival aims to narrate stories from the past to the present, highlighting
the rich heritage, ceremonies, traditions, and culture of Baba Naya. ~ .
Ry [iL1]

» Festival Owner : Peranakan Association Thailand PHUKET
1UNLD
» Date/ Venue : June, Phuket

» No. of attendee : 10,000 Pax ’ Pﬁman

 https://www.facebook.com/phuketperanakan/ ' FESTIVAL
/2
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