Colour
Economy

From Global Agenda to City’'s Agenda
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New Economic Model for Sustainable Development

Orange
Economy

economic sector driven by creativity,
culture, and innovation, transforming ideas
into products and services that enrich
society and fuel growth

- Green Economy

sustainable economic system that
prioritizes environmental protection,
resource efficiency, and inclusive growth
for a healthier planet and society.

Silver Economy

economic sector focused on
meeting the demands of an aging
population through products,
services, and innovations designed
for older adults

Blue Economy

sustainable development of ocean-
based industries that balance
economic benefits with the
preservation of marine ecosystems

Pink Economy/

Brown Economy / \ Purple Economy
refers to an economic model heavily . )
, economic sector shaped by the purchasing

dependent on fossil fuels and o . _
resource-intensive, polluting activities power, entrepreneurship, and cultural influence
of the LGBTQ+ community DY
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#MyHealth #MyThought

(Health and Wellness) (Media and Entertainment)

Personalized Health Content-Centric Industries

OOAHNSSUAUNMWAIUUANA Refining Individual Thought
20AHNSSUIBITDHN

godsuucivaouAQuovICiacUANA

4 SECIORS
OF PEACH ECONOMY

#MyStyle #MydJourney

(Fashion & Beauty) (Hospitality & Tourism)

Style and Design Expressing A Generation Craving New Journeys,

individual and Diverse Groups 2o AR e res
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Green Economy .

World Circular Economy Forum

International Carbon Action Partnership

(ICAP) events

Greenhouse Gas Control Technologies

World Urban Forum
Better Air Quality (BAQ)

MICE in Colour Econ om,

Pink
> Economy

Silver Economy

International Conference on Integrated

Care (ICIC)

International Federation of Ageing “Ageing

Well” Summits

International Conference on Smart Homes

and Health Telematics
Longevity Investors Conference

Orange Economy

UCCN Annual Conference

WIPO Conference on the Global Digital Content

Market

World Design Capital / World Design Summit
UNESCO Crafts & Folk Arts gatherings

Creative Business Cup Global Finals

e ILGA World Conference

e Workplace Pride International
Conference

e Out Leadership: OutNEXT /
OutQUORUM / OutLEADERSHIP
Summits

e Diversity in Finance/Capital Markets
Summits

e Equal Rights Coalition Global
Conference

e Pink Media & Marketing Summits

Blue Economy

Sustainable Blue Economy Investment
Forum

Oceanology International (Conference +
Exhibition)

Sea Tech Week (Brest)

Global Maritime Forum Annual Summit
World Aquaculture (WAS)

International Coastal Symposium (ICS)

Brown Economy

World Gas Conference (WGC)

World Petroleum & Petrochemical Conference
World Energy Congress

World Steel Association decarbonization events
International Qil Spill Conference (IOSC)

World Clean Air Congress (IUAPPA/CCA)
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ACTIVITIES

e Collab with job matching platforms such
as Fastwork, Scoutout, Daywork) to
feature:

Dedicated MICE Job Portal
Freelance Marketplace for MICE
Professionals

Integrated Training and Job Matching
Job Board

fastexpo
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Festival Organisers
and related partners

EIRSIHMEERUPEE -

BEYOND THE OLD PLAYBOOK

EXPLORING NEW MARKETING WAYS
FOR THE FUTURE AND REVENUE GROWTH
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From Offline Meet up to
Online content
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tadhsaumootslulana Aurauluagnadna

aﬁmﬂa HIDINWaIwasu ‘Beyond the old playbook exploring
new marketing ways for the future and revenue growth’
{uou Festival Creative Lab 2025




